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Changes in Our Climate
Sea level rise

Flooding

Ocean Acidification

Arctic Sea Ice Annual Reduction

Increasing Global Heatwaves

Decreasing Food Yields

More Heavy Rain over Land

Increase in Hurricane Destructiveness

Increase in Species at risk of Extinction 
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The challenge to produce more from less 
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Sustainable Living Plan

Dependent on suppliers for many of these targets
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• Temperate Climate

• Permanent Pasture

• Soil Health

• Clean Air

• Traditional Farming 

embracing New 

• Common Production 

Systems

• Audit Infrastructure
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Every farm and food manufacturing business

signs up to the sustainability agenda…

A World Leader in Sustainability

Measuring what matters…

Accreditation, independent verification…

Performance based on science
innovation and best practice…
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How does 

Origin Green 

work along the 

Supply Chain? 
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Farm Level
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Carbon Trust

WaterEmissionsEnergy

Biodiversity Social Sustainability

PAS 2050

The farm audit
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ISO

17065
Accreditation, independent verification…
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How do 

Farm 

Assessments 

Work?
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Feedback to farmers
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Farm Quality & Sustainability Audits

49,000 Beef Farms  

90% of Beef Exports, Audited & Carbon Footprinted

18,000 Dairy Farms
100% Milk production, participants entering audit cycle

Pigmeat, Poultry, Lamb, Eggs, Horticulture, Grain

Sustainability measures being implemented 

Over 150,000 carbon assessments on farms to date
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Sustainability Development Across Remaining Sectors

Poultry Pigs Horticulture Eggs Sheep

New Models in Development to Rollout in 2017
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Biodiversity

Environmental Scheme 

Participation

Hedgerow ManagementTree 

Planting

Habitats/

Areas of Conservation

Continued focus on biodiversity in 2017
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Remote Assessment of Wildlife Habitats

Successful Pilot on 200 farms in 2016. Potential to scale in 2017 and beyond.
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Company Level
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Origin Green
Verified Members
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170 Developing Plans

152 Draft Plans Submitted

235 Verified Members
90% of exports

Company Recruitment Pipeline

557 Registered 
95% of exports
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Charter
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Independent

Verification

Supplier Certification  |  Sustainability Initiatives

Raw Material Sourcing

Energy  |  Emissions  |  Waste  |  Water  |  Biodiversity

Manufacturing Processes

Health & Nutrition | Community Initiatives | Employee Wellbeing

Social Sustainability
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Strengthening the Origin Green Sustainability Charter

Minimum Origin Green Plan Requirements from 2017

TARGET AREA
MINIMUM NUMBER OF TARGETS

2012-16 2017

RAW MATERIAL SOURCING

(Companies must focus on key risk raw materials)
1 1

MANUFACTURING

(Mandatory waste, water and energy targets for all 

members) 

2 3

SOCIAL SUSTAINABILITY 

(Mandatory health & nutrition target for all members)
1 2

TOTAL 4 6

✓ Strengthen 

performance

✓ Fill data gaps

✓ Respond better 

to growing 

customer 

requirements 
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Retail & Foodservice Level
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Retail and Foodservice Charter 

Target AreasOrigin Green Charter

Pilot Stage
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Retail and Foodservice
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How Origin Green is Progressing
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11.79

11.59 11.58

11.45
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11.65
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11.75

11.8

11.85

2014 2015 2016

Average Carbon Footprint (per kg of beef live weight)

2014 2015 2016

Per KG Liveweight Beef 

Farm Level Performance - BeefBeef Results 
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1.14

1.18

1.21

1.1

1.12

1.14

1.16

1.18

1.2

1.22

201620152014

Average Carbon Footprint (CORe/kg of fat and protein corrected milk)

Farm Level Performance - Dairy

2014 2015 2016

CO2e/kg FPCM
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802

1,649

0
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2015 2016

ON AVERAGE, MORE THAN SEVEN SUSTAINABLITY TARGETS BEING SET BY EACH INDIVIDUAL MEMBER 

Total Origin Green Sustainability Targets 2015 Vs 2016
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527
Registered Companies

4,600
Tonnes of Waste Diverted from Landfill

245
Annual Reviews

95
Biodiversity Targets

50
Origin Green 
Ambassador 
Placements 

137,000
Carbon Footprint 

Audits

24.7m
Individual Data Points 

Collected on Farm

24,000
Tonnes of Waste 

Recycled or Recovered

1,600
Sustainability Targets 

220
Verified Members

1.1m
Cubic Metres of Water Saved

82
Health and Nutrition Targets

Over
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Communications Level
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Growing the 

Strategic Framework Since 2012

Growing the success of Irish food & horticulture



Growing the success of Irish food & horticulture

Integrated Marketing Communications

Growing the success of Irish food & horticulture

OWNED

EARNEDBOUGHT

UK & Europe EMEA

China Ireland

Brand, Verif ied Members, 

Ambassadors, Trade Show s, 

Missions,  Overseas Offices

PR; Editorial; Speaker 

Platforms; Advocacy

Media – Traditional / 

Online; Creative 
Content Dev & 

Production
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20 million
Online Advertising Impressions

9 
foreign languages

11 million
Twitter Impressions

778 000
Google AdWords Impressions

900,000
China Website Unique Views

23% 
Average awareness at trade shows

Growing the success of Irish food & horticulture

Irish
Civic Campaign 

Development
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Growing the 
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Immersive Origin Green 
Inward Journalist visits 
x 15 targeted trade 
and broadsheet 
publications

4 million Italian TV 
audience for 1hr long 
prime time programme
on Ireland’s agri-food 
industry

European Business & Trade 
Readership over 

620,000+

Responsible Business 
Summit UK
Food Matters Live UK
Future in Food Dublin

International PR & Media Relations
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Salon du Fromage

SIAL, Paris

Gulfood, Dubai

Boston 

Seafood Show

SEG, Brussels

Food & Hospitality 

South Africa

SIAL China

CIMIE, China
China  Fisheries, Qingdao
Hofex

FMA

Conxemar, Vigo

Free From

ISM, Cologne

Biofach, Nuremborg
Prowein, Dusseldorf
ANUGA

Owned - Trade Shows

Int’l Cheese Awards, Cheshire

Specialty & Fine Food, London
Lunch!, London

Growing the success of Irish food & horticulture

Worldwide Trade Events

Foodex, Japan

Bloom

Ploughing
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Expo Milan 2015
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Growing the 

Owned - Brand Assets & Content

Growing the success of Irish food & horticulture



Growing the success of Irish food & horticultureGrowing the success of Irish food & horticulture

Origin Green Ambassadors 2015-2017
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The world’s first national sustainability programme comprehensively 

measuring and improving the environmental and social impact of an entire 

food system
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Thank you

una.fitzgibbon@bordbia.ie

Custodianship of Our Food Origin


